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Abstract  
Life insurance is universally acknowledged to be an institution which eliminates risks substituting 
certainty for uncertainly and comes as timely aid to the family in the unfortunate event of the death 
of the breadwinner. The study analyses the functions and problems faced by LIC policy holders in 
Chennai District. The major problems were in sufficient product promotion Entry of the financial 
institutions in adequate incentives Poor sales channels Linkages. The present study was confined 
to the six policies that were introduced on July2022.The review of literature that were collected 
was classified under five headings namely customer awareness and satisfaction of LIC 
policyholders, agents performance in LIC, issues and problems of LIC policyholders and 
performance of insurance sector. The researcher has taken only three factors for the study like level 
of satisfaction, functions of insurance and the issues and problems faced by the LIC policyholders. 
Research Methodology is a way to solve the research problem. As the study constitute a social 
group, that is LIC policyholders the researcher has adopted descriptive research design. The 
research was conducted with the aim of obtaining complete and accurate information about the 
newly introduced policies by the LIC. Primary data was obtained from the LIC policyholders in 
Chennai District through structured questionnaire. The proposed questionnaire was classified 
under the following headings: Demographic profile, details of the policy factors determining the 
level of satisfaction and issue and problems faced by the policyholders. Secondary data was 
collected through the books, Journals, Dissertations, Reports and websites. It help edthe researcher 
to gain knowledge about the concepts used for the study. A research needs a careful planning for 
selecting the sampling method that will be suitable for the study. The researcher has identified the 
LIC policyholders of the newly introduced police since 2018 – 2019, 2019 -2020 and 2021–2022 
of the five branches in Chennai District. The population of the policyholders taken for the study 
were heterogeneous, hence stratified random sampling techniques was adopted. The researcher 
has used disproportionate stratified random sampling method, as the size of the samples elected 
from each branch was disproportional with the total number of policy older sinthe particular 
branch. 
Keywords: Demographic profile, Customer Satisfaction, and Products of Life Insurance 
Introduction 
The greatest fundamental issue of human ways of life is the vulnerability. In the current day 
industrialized period, human ways of life and resources are persistently revealed to a super kind 
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and going degrees of dangers and vulnerabilities. People, to watch themselves and their property 
from ordinary fiasco, resort cleverly to security inclusion delayed with the valuable helpful asset 
of utilizing the inclusion bunches which go about as a legal administrator to the sum collected 
through top charge and give truth withinside the area of vulnerability. A truly noteworthy step 
intrigued by the guide of the utilization of people to moderate the circumstances of ways of life is 
an interest in protection partnerships which go about as defenders of future dreams and desires of 
the individuals. Protection is a co-usable instrument which defends monetarily each toughness of 
human existence or unfavorable disasters while the man or lady, out of right situation for his wards, 
guarantees his ways of life pondering the severa unforeseeable peril components which may be 
wanted anyplace. The center profit business undertaking plainly inns to protection organizations 
for their predetermination financial dreams and responsibilities. The salaried modern association 
is basically founded on upon inclusion for the future likewise to for charge capacities. India started 
changes withinside the inclusion locale through the entry of the assurance region into the section 
of the Insurance narrow and Development power  list with the valuable guide of the utilization 
of the parliament in December 1999 and with the guide of the use of firing up its inclusion 
commercial center to non-public contest with the helpful asset of the use of the a year 2000. 
Notwithstanding, the vast majority area organization, Life Insurance Corporation of India has 
predominantly administered the house presence Insurance market. The commercial center is as yet 
immature and this will development the call for ways of life inclusion, there exists enormous limit, 
potential outcomes notwithstanding horrendous circumstances for the supervisors of the inclusion 
gatherings. Proficiency is the fundamental detail situation of policymakers to energize also 
improvement of the protection business undertaking further to for the directors of the insurance 
agency to exist productively withinside the venture association withinside the drawn out run. The 
life coverage district that could be a roaring region in India has end up an extremely engaging visit 
spot for worldwide inclusion game lovers. Expanded dynamism withinside the out of entryways 
environmental elements withinside the type of resistance has made it basic to achieve change 
withinside the presence protection commercial center (Vetrivel 2015,2019). The great 
development recorded with the valuable helpful asset of the utilization of Indians in this area has 
been pushed with the helpful valuable guide of utilizing advancement, with the game fan every 
public and individual upgrading item prevalence and advancing buyer data. Inventive items, 
appealing estimating procedures, appropriately planned special machine and dispersion systems, 
legitimate striking, buyer driven contributions were worked with the valuable helpful asset of the 
utilization of the gamers. Thus, the examine practices inside the fulfillments, abilities, issues, and 
inconveniences of the LIC policyholders in Chennai District. Recently presented pointers have 
been taken for the gander at. 
STATEMENT OF THE PROBLEM 
Life insurance is collectively noted near be there an organization which receives rid of dangers 
substituting fact for uncertainly and springs as properly timed beneficial useful resource to the own 
family withinside the unfortunate occasion of the shortage of life of the breadwinner. Life coverage 
is a tool that gives safety, safety, hazard cowl and ok returns. The cloth outcomes of injuries, 
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infection, and demise, the shortage of profits after retirement that can't be remedied, might be 
financially compensated with the aid of using coverage. The look at analyses the features and 
troubles confronted with the aid of using LIC coverage holders in Chennai District. The 
fundamental troubles have been, inadequate product merchandising Entry of the monetary 
establishments insufficient incentives Poor income channels Linkages. 
RESEARCH GAP 
The gift look at changed into restricted to the six guidelines that have been delivered on January 
2022.The evaluate of literature that have been accrued changed into labeled beneath neath 5 
headings specifically consumer recognition and pleasure of LIC policyholders, retailers overall 
performance in LIC, problems and troubles of LIC policyholders and overall performance of 
coverage area. The researcher has taken best 3 elements for the look at like degree of pleasure, 
features of coverage and the problems and troubles confronted with the aid of using the LIC 
policyholders. 
 
OBJECTIVES OF THE STUDY 
1. To degree the extent of pleasure of the policyholders in the direction of the features of LIC. 
2. To examine the demographic profile of the policyholders. 
RESEARCH METHODOLOGY 
Research Methodology is a manner to clear up the studies problem. As the look at represent a 
social organization, this is LIC policyholders the researcher has followed descriptive studies 
design. The studies changed into performed with the purpose of acquiring entire and correct data 
approximately the newly delivered guidelines with the aid of using the LIC. 
SCOPE OF THIS STUDY 
Life inclusion is an instrument that gives security, wellbeing danger cover and alright returns. The 
fabric consequences of wounds contamination and nonappearance of ways of life, the shortage of 
pay after retirement that can't be cured, is presumably monetarily repaid with the helpful guide of 
the utilization of inclusion. The gift take a gander at is bound to an assessment of joy of LIC 
policyholders in Chennai District. The astounding components comprising the difficulties have 
been dissected. Chennai being a farming District and essentially recognized authentic Center, the 
existence inclusion business of India has 5 (5) branches in Chennai District. The accompanying 
clues delivered in January 2022 settled on for the investigate. 
SOURCES OF DATA 
Primary records changed into received from the LIC policyholders in Chennai District via based 
questionnaire. The proposed questionnaire changed into labeled beneathneath the subsequent 
headings: Demographic profile, information of the coverage elements figuring out the extent of 
pleasure and trouble and troubles confronted with the aid of using the policyholders. 
SECONDARY DATA 
Secondary records changed into accrued via the books, Journals, Dissertations, Reports and 
websites. It helped the researcher to benefit expertise approximately the ideas used for the look at. 
SAMPLING METHOD 
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A studies desires a cautious making plans for deciding on the sampling approach so one can be 
appropriate for the look at. The researcher has diagnosed the LIC policyholders of the newly 
delivered police because 2018 – 20219, 2019 -2020 and 2021 – 2022 of the 5 branches in Chennai 
District. The populace of the policyholders taken for the look at have been heterogeneous, 
subsequently stratified random sampling strategies changed into followed. The researcher has used 
disproportionate stratified random sampling approach, as the scale of the pattern decided on from 
every department changed into disproportional with the full wide variety of policyholders 
withinside the precise department. 
QUESTIONNAIRE 
Structured questionnaire changed into organized with moderate adjustments after the pilot look at. 
It changed into allotted to the policyholders with the assist of the LIC retailers. Demographic 
profile of the policyholders like gender, age, instructional qualification, occupation, wide variety 
of contributors and month-to-month profits have been indexed. The information about the 
coverage, the coverage quantity and the coverage time period have been tabulated for the six 
polices that have been taken for the look at. Apart from this the mode of top rate price, blessings, 
top rate paying alternatives, want for coverage have been additionally indexed at the questionnaire. 
The elements figuring out the extent of pleasure of the policyholders have been received via likert 
scale as exceedingly happy, happy, neutral, disenchanted and exceedingly disenchanted. The 
features of coverage specifically, number one features, secondary features and different features 
have been analyzed via likert scale. The closing element of the questionnaire changed into Issues 
and Problems confronted with the aid of using the policyholders who have been diagnosed with 
the assist of 5 factor scales as strongly agree, agree, neutral, disagree, strongly disagree. 
SAMPLE SIZE 
Universe have the populace of 55831 policyholders. The desk beneath neath describe the large 
shape of respondents determined on designed for the look at. The sample duration changed into 
1040 policyholders. 

S.NO New policies introduced Number of 

Policyholders 

1. LIC’S New Endowment Plan 202 

2. LIC’S New Jeevan Anand 240 

3. LIC’s New Bima Bachat 270 

4. LIC’s Single Premium 

Endowment Plan 

184 

5. LIC’s New Money Back Plan

(20 
102 
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Years) 

6. LIC’s New Money Back Plan

(25 

Years) 

42 

 Total 1040 

Source: LIC records 
AREA OF THE STUDY 
PERIOD OF THE STUDY 
The phase of reading was beginning on 2021-2022. 
DATA ANALYSIS 
TOOLS USED FOR ANALYSIS 
HYPOTHESIS: 
1. H0: There isn't anyt any sizable courting among age of the respondents and degree of 

pleasure 
2. H1: There is sizable courting among age of the respondents and degree of pleasure. 
3. H0: There isn't anyt any sizable courting among gender of the respondents and features of 

coverage. 
4. H1: There is sizable courting among gender of the respondents and features of coverage. 
5. H0: There isn't anyt any sizable courting among instructional qualification of the 

respondents and the problems and troubles confronted with the aid of using the 
policyholders. 

6. H1: There is sizable courting among instructional qualification of the respondents and the 
problems and troubles confronted with the aid of using policyholders. 

 
LIMITATIONS OF THE STUDY 
The tips embraced for the view have been removed, renamed and once again introduced with 
moderate adjustments. This proposes that the ideas are adaptable and the gatherings adjust to in 
shape changing over commercial center circumstances. 
 
RELIABILITY TEST 
Unwavering quality is the proportion of genuine difference to the total change yielded with the 
asset of the utilization of the estimating apparatus. It shows balance and besides the inward 
consistency of an investigate. The dependability of a degree demonstrates the stableness and 
consistency with which the gadget estimates the thought and permits to survey the 'integrity' of a 
confirmation. A recognition is solid to the certificate that it backer consistent impacts. 
Cronbach’s Alpha test for Reliability 
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S. No Variables Pilot 

Study 

First 30

respondents 

1 Level of Satisfaction 0.818 0.821 

2 Functions of Insurance 0.857 0.859 

3 Issues and Problems 0.875 0.878 

 
since the above desk it modified into smooth that the alpha price has unrivaled past pilot have an 
observe. The alpha capabilities for assembled from the primary 50 respondents next to growing 
adjustments are extra than 0.6 due to this the assertions used to reputation the factors are strong. 
This way that there might be no likewise alternate justified and there may be no early response 
predisposition.. 
VALIDITY TEST FOR DATA COLLECTION INSTRUMENT 
Content legitimacy and acquire legitimacy are referenced beforehand of time on this element. Here 
merged legitimacy, face legitimacy and discriminant legitimacy are referenced. Merged legitimacy 
is confirmed whilst normal fluctuation demanded (AVE) values for all factors are greater the lower 
off rate of zero.Five (Hair et.Al, 2010). Discriminant legitimacy is confident extremely good on 
the identical time as the square of relationship of the builds is notably plenty a lot much less than 
the price of AVE for that develops (Hair et.Al, 2010). Corroborative detail assessment is applied 
to exercise accumulate unwavering excellent (CR), merged legitimacy and Discriminant 
legitimacy. For seeming corroborative issue assessment, AMOS 20.0 programming utility is 
applied. 
Problems encountered by LIC policyholders in Chennai District 

Variables Used Before

Pilot 

Study 

Duplicate And Ambiguous

Items Removed 

Confirmed Variables

After 

Pilot Study 

51 11 40 

51 trouble polls have given to the LIC policyholders in Chennai District, and copy and vague 
gadgets are taken out. An take a look at out examine has been finished amongst thirty respondents 
to make unique face legitimacy and based totally truly in fact as a favored rule truly on the remarks 
forty now not set in stone on.Figure 1-1 
Feed forward Architecture with one Hidden Layer 
The MLP group lets in a 2 mystery level; supplied that is actual, each part of the next one mystery 
level is a trait of the gadgets withinside the crucial mystery level, and every reaction is a part of 
the devices withinside the second one thriller level 
Data analysis 
Information appraisal is the gadget of methodicallly involving factual techniques to give a 
clarification for and delineate and assesses data. This investigate offers with the arrangement and 
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understanding of the aggregated insights. As per writing study, there are monstrous varieties of 
necessities that manual for assess how much enjoyment of the Policyholders in Chennai District. 
In this notice, it gives us with progressively occurrence of Five basic necessities which can be 
basic are given beneathneath 
DATA ANALYSIS PROCESS 
Table No.1: Estimation of LIC’S New Products with Level of Satisfaction  

Estimation of 

LIC’S 
P1 P2 P3 P4 

Independent 

Variable 
R2 Sig R2 Sig R2 Sig R2 Sig 

Security & Safety 0.58 0.23 0.59 0.23 0.59 0.23 0.73 0.12 

Eliminates Fear 0.52 0.25 0.63 0.02 0.51 0.25 0.75 0.01 

Encourages 

Savings 
0.53 0.25 0.62 0.03 0.75 0.25 0.76 0.02 

Minimizes Loss 0.52 0.01 0.65 0.25 0.71 0.01 0.52 0.23 

Security For 

Getting 
0.58 0.02 0.64 0.89 0.72 0.02 0.53 0.25 

High Returns 0.59 0.24 0.58 0.03 0.56 0.24 0.56 0.25 

Capitalization 0.63 0.27 0.62 0.84 0.58 0.27 0.58 0.01 

Tax Benefits 0.62 0.25 0.74 0.01 0.52 0.25 0.59 0.02 

Measurement of 

Risk 
0.65 0.23 0.84 0.82 0.53 0.23 0.51 0.24 

Risk of Death 0.64 0.02 0.52 0.86 0.52 0.02 0.75 0.27 

Protection 

Creditors 
0.58 0.03 0.84 0.85 0.58 0.03 0.71 0.25 

Mortgage Property 0.62 0.25 0.95 0.82 0.59 0.25 0.72 0.23 

Dependency 0.74 0.89 0.74 0.45 0.63 0.89 0.56 0.02 

Profitable 

Investment 
0.84 0.03 0.52 0.01 0.62 0.03 0.58 0.03 

Source: Primary Data 
The above table examines the estimation of LIC’s New Jeevan Anand with degree of pleasure. 
Among the fourteen variables look at 5 variable studied, 5 variables minimizes loss, safety for 
buying mortgage, hazard of demise, safety towards lenders and worthwhile investments have been 
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sizable at 5 percentage degree. The policyholders have been exceedingly happy with LIC’s New 
Jeevan Aanand because, they felt it as a worthwhile funding. The policyholders have been 
exceedingly happy with LIC’s New Bima Bachat due to its tax blessings. The above desk identifies 
the estimation of LIC’s Single Premium Endowment Plan with degree of pleasure a number of the 
fourteen variables studied, 5 variables minimizes loss, safety for buying mortgage, hazard of 
demise, safety towards lenders and worthwhile funding have been sizable at 5 percent degree. The 
policyholders have been exceedingly happy with LIC’s New Single Premium Endowment Plan 
emerge as it minimizes loss. The estimation of LIC’s New Money Back Plan (20years) with degree 
of pleasure. Among the fourteen variables removes fear, inspire financial savings, capitalization 
of money, tax gain, removes dependency, and worthwhile funding have been sizable at 5 percent 
degree. The policyholders have been exceedingly happy with LIC’s New Money Back Plan 
(20years) as it encourages financial savings. 

Table 2: Level of Satisfaction A/S Perceived by Demographic factors 
Level of Satisfaction Age Gender Educational Income 

Level of Satisfaction “F” Ratio Sig -0.78 0.435 2.65* 0.009 2.7296* 0.0436 

Security & safety 11.0520* 0.000 -0.86 0.393 5.34* 0.000 1.1169 0.3417 

Eliminates fear 28.9189* 0.000 -0.28 0.777 
-

2.13* 
0.034 3.9083* 0.0089 

Encourages savings 14.4472* 0.0000 -0.68 0.498 0.18 0.865 3.2892* 0.0205 

Minimizes loss 29.9227* 0.0000 -1.01 0.315 
-

3.00* 
0.003 14.7812* 0.0000 

Security for getting a 

loan 
3.8366* 0.0098 0.91 0.361 0.75 0.451 21.7762* 0.0000 

High returns 2.0543 0.1053 0.14 0.891 0.53 0.600 0.2982 0.8267 

Capitalization of 

money 
4.1651* 0.0063 0.61 0.542 

-

2.40* 
0.017 2.7296* 0.0436 

Tax benefits 2.5224* 0.0571 -0.78 0.435 2.65* 0.009 1.1169 0.3417 

*Significant at 5 percent level Source: Primary Data 
 
It now not set in stone from workspace that the extremely seen elements with the considerable aid 
of the use of all the 4 age institutions had been confirmation and safety, receives liberated of worry, 
upholds financial coins associated coins associated task assets, and cutoff elements fear, prosperity 
for purchasing credit score rating, capitalization of cash, fee advantages, season of threat, threat of 
loss of life, safety toward settlement belongings and useful financing. The respondents have an 
opening with the age journey mission courting of forty one to 50 years have visible essentially the 
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factors, Encourages economic coins associated financial coins associated speculation reserves 
(3.7778), Minimizes mishap (4.2222) and High returns (3.2222). It modified into extra reasoned 
that, out of 14 variables, eleven factors, beside the 3 which might be, High returns, Protection 
within the route of loan experts and Eliminates dependence had been organized to be definitely 
excellent at 5 percent diploma and at final those 12 terrific elements have the near coalition with 
the profile element and detail the fortitude to influence how a good deal satisfaction of the 
policyholders in Chennai District. It changed into attempted from Table No. That the 2 path 
difference of respondents have visible the fourteen factors associated with the Level of 
Satisfaction, the competencies to look at of insurance at five rate level of significance, which 
solidifies Risk of nonappearance of lifestyles, Protection in the direction of moneylenders and 
Protection inside the route of Mortgage Property, However, taking into consideration the advise 
score given with the accommodating powerful aide of the usage of the respondents, the 3 variables 
related to degree of pride were pondered as massive. The 2 instructional talents of respondents 
have seen the fourteen variables related to the Level of Satisfaction; the following skills of 
attention at 5 fee endorsement of importance, which solidifies confirmation and safety, discards 
strain, engages monetary economic hold reserves, affirmation for returning domestic credit score 
and protection toward moneylenders. Nevertheless, thinking about the advertiser rating given with 
the vital useful aid of the use of the respondents, the 5 variables related to authentication of 
euphoria had been pondered as pivotal. It changed into confirmed from Table No.4.34 that the 4 
Monthly Gross Salary of respondents have seen the 16 factors associated with the Level of 
Satisfaction; the abilities to observe of interest at five price diploma of significance, which 
integrates Security and prosperity, Encourages coins related monetary maintain reserves, 
Minimizes catastrophe, Security for purchasing agreement, High returns, capitalization of cash, 
Tax blessings, Measurement of danger, Risk of nonappearance of existence, Protection inside the 
course of banks, Protection within the path of Mortgage Property and Profitable sponsoring. 
Regardless, considering the propose score given with the vital supportive beneficial beneficial aid 
of the usage of the respondents, the eleven variables related to the stage of fulfillment had been 
visible as vital. 

Table No.3: Multiple Regression Analysis of Demographic Profiles with Level of 
Satisfaction 

Demographic Profiles Regression Co- efficient (‘B’) SE of ‘B’ “t” Significance 

Constant 2.814025    

Age 0.020362 0.014450 1.409 0.1594 

Gender -0.008429 0.012819 -0.658 0.5111 

Educational -0.023468 0.037927 -0.619 0.5364 

Occupation 0.012145 0.013889 0.874 0.3823 

No of family -0.001239 0.020749 -0.060 0.9524 

Monthly Salary 0.006625 0.017953 0.369 0.7123 
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Need of Insurance 0.054677 0.018023 3.034* 0.0025 

Total  0.134565 20.912* 0.0000 

R2 0.73233    

F 2.13430   0.0312 

Significant at 0.05 level Source: Primary Data 
It changed into put from workspace that the profile Need of Insurance for a man or woman has 
guessed that having the chance ought to recognizably influence how much pleasure of the LIC 
policyholders in Chennai District at the speed of 3.034%. 

Table -4 : Measurement model for level of satisfaction of LIC policyholders 

Code Items 

Results of Measurement Model Result of Reliability 

Standard 

Solutions 

T - 

value 

Error 

Variance 
R2 Detla (Error) AVE 

LOS1 Security & Safety 0.412 7.47 0.105 0.1697 0.83025 

 

 

 

 

 

0.51 

LOS2 Eliminates Fear 0.509 7.413 0.026 0.2590 0.74091 

LOS3 Encourages Savings 0.761 7.009 0.029 0.5791 0.420879 

LOS4 Minimizes Loss 0.631 7.291 0.052 0.3981 0.60183 

LOS5 Security For Getting Loan 0.758 7.018 0.035 0.5745 0.42543 

LOS6 High Returns 0.619 7.306 0.076 0.3831 0.61683 

LOS7 Capitalization of Money 0.526 7.4 0.089 0.2766 0.72332 

LOS8 Tax Benefits -0.252 7.523 0.073 0.0635 0.93649 

LOS9 Measurement of Risk -0.013 7.55 0.054 0.0001 0.99983 

LOS10 Risk Of Death -0.041 7.549 0.105 0.0016 0.99831 

LOS11 
Protection Against 

Creditor 
0.653 7.258 0.077 0.4264 0.57359 

LOS12 
Protection against 

mortgage 
0.758 7.018 0.035 0.5745 0.42543 

LOS13 Eliminates Dependency 0.412 7.47 0.105 0.1697 0.83025 

LOS14 Profitable Investment 0.631 7.291 0.052 0.3981 0.60183 

  
The man or woman steadfast nature of the contraptions is outlined using part loadings, issue 
loadings above 0.5 is certificate. In the beyond workspace the perspective loadings are by and 
large around the suggested rate it proposes the confirmations are related with the designs. The 
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inward consistency of the contraptions is completely ensure throughout convey everything 
considered unwaveringness which audits the watchfulness with which the sluggish article is 
studied with the consistent resource of the utilization of the conspicuous thing. The AVE charge 
need to now at emphatically no point in the future be masses tons a huge total out and out under 
0.5 to ensure centered authenticity of the model. 
 Measurement Model for Level of Satisfaction of LIC policyholders in Chennai District 
Assessment Model for Level of Satisfaction for LIC policyholders in Chennai District is spread 
out with inside the above choose. The convey aggregately constancy ought to be above zero.6 and 
the size model workspace portrays that the get relentless quality expense in grasp of the overall 
large number of gadgets outperforms the immaterial idea about significant expense. Accordingly, 
all of the quantifiable gadgets request the significant join relentless quality. 

 
Measurement Model for Functions of Insurance for LIC policyholders in Chennai District 

Assessment Model for Functions of Insurance for LIC's policyholders in Chennai District is 
asserted withinside the above choose. The pass together unfaltering quality should on to be above 
0.6 and the viewpoints structure table portrays that the assemble constancy charge in see of every 
one of the contraptions outperforms the base needful charge. Hence, every one of the quantifiable 
devices request the best accumulate constancy.. 
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Measurement Model for Issues and Problems of LIC policyholders in Chennai District 

 
Assessment representation for issue and Problems of LIC policyholders in Chennai District is 
attested withinside the beyond pick. The stock together constancy should be above zero.6 and the 
scale version workspace portrays that the addition unflinching quality charge in fathom of every 
one of the gadgets outperform the base idea about imperative rate. Subsequently, all of the 
quantifiable contraptions request the reasonable secure steadfast quality. 

Table-5: Measurement Model of the Study - Inter Correlation Matrix of Independent 
Dominos 

Factors Level of Satisfaction Functions of

Insurance 

Issues and 

Problems 

Level of Satisfaction ***   
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Functions of Insurance 0.35 ***  

Issues and Problems 0.09 0.015 *** 

Note: Diagonal elements (values in afterthoughts) are the average variance extracted (AVE); off 
diagonal elements are the square correlations midst paradigms. 

 
Table- 6:Discriminant Analysis of Age Groups 

Sl.No. Critical Factors Wilks’ Lambda F Significance 

1 Level of Satisfaction 0.98006* 3.4998 0.0154 

2 Functions of Insurance 0.96935* 5.4380 0.0011 

3 Issues and Problems 0.96664* 5.9354 0.0006 

* Significant at 5 percent level 
According to the characteristics organized in Table, it adjusted into found that each one the three 
critical parts in truth tremendous and capacity the likelihood to isolate each particular. The top 
notch isolating added substances have been Level of Satisfaction (0.98006), Functions of 
Insurance (0.96935) and Issues and Problems (0.9664). Since there had been subgroups withinside 
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the profile inconvenience "Bearing", the discriminant contraption, Fisher's Linear Discriminant 
Function Analysis modified into used and the redirect result has been displayed in Table No.9 

Table No.7: Discriminant Analysis of Gender 

S.No Critical Factors Fishers Linear Functions Co-efficients 

Male Female 

1 Level of Satisfaction 12.1684423 11.8285099 

2 Functions of Insurance -0.1019128 -0.1948221 

3 Issues and Problems -4.5826116 -4.4046320 

* Significant at 5 percent level 
According to the values tabulated in Table, it modified into placed that each one the three essential 
elements statistically wonderful and feature the strength to discriminate each unique. The most 
discriminating elements have been Level of Satisfaction, Functions of Insurance and Issues and 
Problems. The perceptions of every companies of the respondents have been regarded to be 
uniform. The Wilk’s Lambda in apprehend of 11 critical factors changed into calculated at the 
statistics as perceived with the useful useful resource of the usage of the UG and PG certified 
executives and has been depicted in Table No 10 
 

Table -8 Discriminate analysis of educational qualification 

Sl.No. Critical Factors Wilks’ Lambda F Significance 

1 Level of Satisfaction 0.97577 4.2719* 0.0054 

2 Functions of Insurance 0.96623 6.0108* 0.0005 

3 Issues and Problems 0.98503 2.6148* 0.0505 

* Significant at 5 percent level 
 
According to the affinities formed in Table No.10, it changed into ensured that all of the 3 urgent 
added substances quantifiably colossal and limit the capacity to withdraw each super. The most 
keeping to the side parts were Level of Satisfaction (0.97577), Functions of Insurance (0.96653) 
and Issues and Problems (0.98503). The Wilk's Lambda in see of 11 fundamental parts now not 
there of psyche on the information as clear with the obliging huge supportive resource of the use 
of the LIC policyholders drawing uncommon quantum of Gross Salary standard with month and 
has been depicted in Table No.8 

Table.9 Discriminate Analysis of Salary 

Sl. No. Critical Factors Wilks’ Lambda F Significance 

1 Level of Satisfaction 0.92885 13.1751* 0.0000 

2 Functions of Insurance 0.91187 16.6230* 0.0000 

3 Issues and Problems 0.98053 3.4159* 0.0173 
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* Significant at 5 percent level 
 
According to the enhancements worked with in Table No.11, it changed into arranged that each 
one the three huge factors truly colossal and brand call the guts to disengage all of-a-sort. The most 
putting isolated added substances had been Level of Satisfaction (0.92885), Functions of Insurance 
(0.91187) and Issues and Problems (0.98503). 
 
Conclusion 
In conclusion, customer satisfaction towards the products of Life Insurance Corporation (LIC) in 
Chennai district can be analyzed from various perspectives. The overall satisfaction of customers 
plays a crucial role in determining the success and growth of any organization, including insurance 
companies. LIC, being one of the largest and most trusted insurance providers in India, has a 
significant presence in Chennai district and strives to meet the expectations and needs of its 
customers assess customer satisfaction towards LIC’s products in Chennai district, various 
methods can be employed. Surveys and feedback mechanisms can be utilized to gather customer 
opinions and ratings on different aspects of the company’s products and services. Additionally, 
analyzing customer complaints and grievances can provide insights into areas that require 
improvement. Customer satisfaction towards the products of Life Insurance Corporation in 
Chennai district is influenced by factors such as product quality, customer service, pricing, 
convenience, and brand reputation. LIC’s wide range of life insurance products, focus on customer 
service, competitive pricing, and strong brand reputation contribute to overall customer 
satisfaction. By continuously striving to meet the evolving needs of its customers, LIC maintains 
its position as a trusted insurance provider in Chennai district. 
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