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ABSTRACT
This study explores consumer perceptions and attitudes towards green marketing initiatives in the
healthcare sector, aiming to evaluate their impact on support for environmentally sustainable
practices within healthcare organizations. The hypothesis posits that positive consumer
perceptions of green marketing positively influence support for sustainable practices and the
likelihood of choosing environmentally conscious healthcare providers. Through a survey of 200
participants, key insights were gleaned regarding awareness, preferences, motivations, and barriers
related to green marketing in healthcare. Findings indicate a strong inclination towards choosing
providers promoting environmental sustainability, with personal health benefits identified as the
primary motivator. Additionally, participants expressed a high level of importance placed on eco-
friendly products and practices when selecting healthcare services. However, challenges such as
cost concerns and trust issues were noted, highlighting areas for improvement in green marketing
strategies. Overall, the study underscores the significance of transparent communication and
authentic green initiatives in fostering consumer support for sustainable healthcare practices.
Keywords: Green marketing, healthcare sector, consumer perceptions, environmental
sustainability, sustainable practices, consumer attitudes, eco-friendly products, cost concerns, trust
issues.

INTRODUCTION

WHAT IS GREEN MARKETING?

e The term "green marketing" describes the advertising of eco-friendly goods. It includes the
products as well as all the processes involved in making them, including as sourcing,
manufacturing, packing, distribution, consumption, and disposal. These are done in a way that
won't harm the environment as much. More and more people are becoming conscious of the
detrimental impacts of pollution, waste disposal, and global warming, and they are also seeing
an increase in demand for eco-friendly products and practices. Green marketing initiatives
demonstrate a company's dedication to sustainability.
It's interesting to note that many businesses, aware of the rising demand for environmentally
friendly items, fabricate stories and give the misleading impressions about the goods in order
to get an advantage in We refer to this practice as "green washing." Companies trick or mislead
customers into thinking that their items are energy-efficient and/or ecologically friendly.
(MITHUN CHANDRAN et al.,, FEBRUARY 7, 2022, MARKETING BLOGS)

GREEN MARKETING IN INDIA
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The idea of "green marketing" has been around for a while and has become more popular in
India in recent years. This shift has been greatly aided by increased internet connectivity, rising
levels of education generally, maturing consumers, and regulatory pressure. People are now
more likely to choose natural and environmentally friendly products as a result of the recent
epidemic, and the resurgence of Ayurvedic products has further boosted this trend.
The various government initiatives that promote renewable energy, reduce plastic pollution,
and the Indian government’s dedication to the Sustainable Development Goals is demonstrated
by its efforts to rehabilitate devastated areas. India is already well on its path to achieving the
Paris Agreement’s standards far before 2030. Furthermore, a greener future and climate action
have received more attention in the most recent Union budget.

In a statement, the Indian government said that as of July 2022, single-use plastic will be
outlawed. This includes expanded and polystyrene items, such as plastic flags, as well as the
manufacturing, importing, stocking, distribution, selling, and consumption of single-use
plastic. ice cream sticks, earbuds with sticks made of polystyrene, and polystyrene used as
decoration for plates, cups, glasses, cutlery like straws, forks, spoons, and knives, trays,
wrapping or packing films around candy boxes, invitation cards, and cigarette packets, stirrers.
Numerous Indian businesses have been using green marketing and actively supporting
environmentally friendly activities. Energy-saving appliances featuring eco-friendly features
have been produced by appliance brands such as LG, Samsung, Haier, and others. (MITHUN
CHANDRAN et al., FEBRUARY 7, 2022, MARKETING BLOGS)

GREEN MARKETING STRATEGIES

Several green marketing tactics that both new and established brands can use include:
Opportunities: Keep an eye out for chances to integrate eco-friendly products, services, and
processes  throughout  the  whole  system, from  source to  disposal.
Green Certifications: Regulatory agency certifications authenticate a brand.

Green Culture: An organization's culture should encourage sustainability. For example, the
organization may have a policy of going paperless for routine tasks.

Communication: In order to be noticed by environmentally sensitive customers, it is imperative
to raise awareness about green practices and eco-friendly initiatives.

Green events and initiatives: Brands ought to participate in green projects that support their
company objectives. They ought to try to incorporate green elements into their activities.
Why Strictly No to Greenwashing: Making fraudulent claims to deceive consumers may
damage a brand's reputation permanently. (MITHUN CHANDRAN et al., FEBRUARY 7,
2022, MARKETING BLOGS)

GREEN MARKETING INITIATIVES IN THE HEALTHCARE SECTOR

Green marketing initiatives in the healthcare sector in India involve efforts by healthcare providers,
facilities, and organizations to adopt environmentally sustainable practices aimed at reducing their
ecological footprint while promoting public health. These initiatives encompass various strategies
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and actions aimed at conserving resources, minimizing waste generation, and promoting eco-
friendly practices throughout the healthcare system. Here are some examples of green marketing
initiatives in the healthcare sector in India:

1. Energy Efficiency Measures: Healthcare facilities can implement energy-efficient technologies
and practices to reduce energy consumption and greenhouse gas emissions. This may include the
use of energy-efficient lighting, heating, ventilation, and air conditioning (HVAC) systems, as well
as renewable energy sources such as solar power.

2. Waste Management and Recycling: Healthcare providers can implement waste management
practices to reduce the generation of medical waste and promote recycling and proper disposal of
waste materials. This may involve segregating and recycling materials such as paper, plastic, glass,
and metal, as well as implementing safe disposal methods for hazardous medical waste.

3. Sustainable Procurement Practices: Healthcare organizations can adopt sustainable procurement
policies to source environmentally friendly products and materials for their operations. This may
involve purchasing eco-friendly medical supplies, equipment, and furniture, as well as partnering
with suppliers who prioritize sustainability and ethical practices.

4. Water Conservation Measures: Healthcare facilities can implement water conservation measures
to minimize water usage and promote efficient water management practices. This may include
installing water-saving fixtures and equipment, implementing rainwater harvesting systems, and
raising awareness among staff and patients about the importance of water conservation.

5. Green Building Design: Healthcare facilities can incorporate green building principles into their
design and construction to minimize environmental impact and promote energy efficiency, indoor
air quality, and occupant health and comfort. This may include using sustainable building
materials, optimizing building orientation and layout for natural light and ventilation, and
obtaining green building certifications such as LEED (Leadership in Energy and Environmental
Design).

Overall, green marketing initiatives in the healthcare sector in India aim to integrate environmental
sustainability into healthcare operations and promote responsible stewardship of resources for the
benefit of both public health and the environment. These initiatives play a crucial role in addressing
environmental challenges and contributing to a more sustainable and resilient healthcare system.
Manasa Ramakrishnan et al., 13 January 2023]

CONSUMER PERCEPTION OF GREEN HEALTHCARE

Consumer perception of green healthcare refers to how individuals perceive and evaluate
healthcare services and facilities based on their environmental sustainability practices and
initiatives. Here are some key aspects of consumer perception on green healthcare:

1. Environmental Awareness: Consumers' level of awareness and concern about environmental
issues plays a significant role in shaping their perception of green healthcare. Those who are
environmentally conscious may actively seek out healthcare providers and facilities that prioritize
sustainability and environmental stewardship.
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2. Trust and Credibility: Consumers often associate green healthcare practices with
trustworthiness, credibility, and ethical responsibility. Healthcare providers and facilities that
demonstrate a commitment to environmental sustainability may be perceived more positively by
consumers and enjoy higher levels of trust and loyalty.

3. Health and Well-being: Consumer perception of green healthcare is often influenced by the
belief that environmentally sustainable practices contribute to better health outcomes and overall
well-being. Consumers may perceive green healthcare facilities as safer, healthier, and more
conducive to healing and recovery.

4. Quality of Care: Green healthcare practices may be perceived as indicative of a higher quality
of care and service delivery. Consumers may believe that healthcare providers and facilities that
prioritize environmental sustainability are also more likely to prioritize patient safety, comfort,
and satisfaction.

5. Value Alignment: Consumer perception of green healthcare is often influenced by the extent to
which healthcare providers' environmental values align with their own personal values and beliefs.
Consumers who prioritize sustainability in other aspects of their lives may seek out healthcare
providers that share similar values.

Overall, consumer perception of green healthcare is multifaceted and influenced by a combination
of factors including environmental awareness, trust, health benefits, quality of care, value
alignment, transparency, and decision-making criteria. Understanding consumer perception is
essential for healthcare providers and facilities to effectively communicate their green initiatives
and engage with environmentally conscious consumers.

LITERATURE REVIEW

Green or environmental marketing meets consumer wants with the least amount of harm to the
environment. In addition to consumer and industrial goods, the services industry is also a part of
green marketing. Both the manufacturing and the services sectors contribute to the erosion of the
ozone layer and ecological imbalance in the process of distributing goods and services. But in this
context, the manufacturing industry plays a more important role. One of the main concerns facing
business establishments is how to produce and market goods and services in a way that poses the
least amount of environmental harm. buyers (both buyers and users of industrial items) and
manufacturers of such goods must be aware of green marketing. In the end, green marketing is
more expensive, However, those involved ought to be prepared to pay that price. In response to
environmental challenges, businesses have also begun implementing and utilizing green marketing
methods. The main benefit of green marketing is that it gives companies offering eco-friendly
products a competitive edge over those selling non-eco products. It should be highlighted,
however, that as a social duty in the age of green marketing, all stakeholders must participate in
this process.

RESEARCH METHODOLOGY
OBJECTIVE
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Evaluate consumer perceptions and attitudes towards green marketing initiatives in the healthcare
sector, including their awareness, understanding, preferences, and motivations related to
environmental sustainability practices within healthcare organizations.

HYPOTHESIS

Consumer perceptions and attitudes towards green marketing initiatives in the healthcare sector
positively influence their support for environmentally sustainable practices within healthcare
organizations, leading to an increased likelihood of choosing environmentally conscious
healthcare providers and contributing to the reduction of ecological footprint.

RESEARCH DESIGN:

This study utilized a quantitative research design to examine consumer perceptions and attitudes
towards green marketing initiatives in the healthcare sector. A structured survey instrument was
employed to collect data from participants, allowing for the systematic analysis of responses.
SAMPLE SIZE:

Out of the total 230 individuals to whom the Google Form was distributed, 200 participants
responded, providing a robust sample size for statistical validity and reliability. 20 responses were
incomplete, while 10 individuals did not respond at all.

PROCEDURE

PREPARATION OF DATA:

A survey was conducted to evaluate consumer perceptions and attitudes towards green marketing
initiatives in the healthcare sector. The survey encompassed 200 participants, comprising both
healthcare service users and professionals, with an equal distribution across age groups ranging
from 25 to 50 years old. Basic demographic information such as age and gender was collected
from each participant, while anonymity was ensured by omitting personal identifiers. The data
collected via the questionnaire were compiled into an Excel spreadsheet and subsequently
imported into SPSS version 21 for comprehensive analysis. All pertinent variables investigated in
the survey were coded and analyzed to discern patterns and trends in consumer attitudes towards
green marketing in healthcare.

DATA ANALYSIS AND INTERPRETATION:

Statistical software, such as SPSS, was used for data analysis. Survey results were compiled using
descriptive statistics, such as percentages and frequencies. To investigate correlations and
associations between variables, inferential statistics were utilized.
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Age
Frequency Percant Valid Percant
25 Ta 9.0 9.0
26 B | 4.5 4.5
27 14 | 7.0 ¥.0
28 3 | 1.5 1.5
29 158 | 7.5 7.5
g ] ta | 7.0 7.0
3z 7| 3.5 3.5
33 10 | 5.0 5.0
34 B 2.0 3.0
35 3| 1.5 1.5
36 =3 3.0 3.0
38 15 | 7.5 .5
a9 [ 3.5 3.5
a0 3| 1.5 1.5
az 2 | 4.5 4.5
43 & | 3.0 3.0
44 L] 3.5 3.5
45 T2 | 6.0 5.0
46 1) 5 5
arv 2 | 1.0 1.0
48 13 | 6.5 B.5
a9 3| 6.5 6.5
= | ral 3.5 3.5
Total 200 100.0 100.0
Histo.gram

Findings of the study:
INTERPRETATION
Above table and histogram show the age of the article which is 25- to 50-year-old and total

participants is 200.
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Cumulative
Percent

9.0
13.5
20.5
22.0
29.5
365
40.0
45.0
480
49.5
52.5
B0.0
B35
B5.0
685
T2.5
FE.0
Bz2.0
B2.S5
B35
S0.0
6.5

100.0
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Gender
Frequency  Percent Valid Percent
Valid male g7 48.5 48.5
female 103 51.5 515
Tatal 200 100.0 100.0
Gander
Wenss
Wiamaa
INTERPRETATION

Cumulative
Percent

48.5
100.0

Above table and pie chart shows that there are 97 males and 103 females out of 200.

QUES-1 1. What is your level of awareness regarding green marketing initiatives in the

healthcare sector?

What is your level of awareness regarding green marketing initiatives in the healthcare

ant:tu_r?

Valid Unsure

Not aware at all
Somewhat aware
Very aware

Total
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Frequency
49
52
49
50
200

Percent

4976

245
26.0
24.5
250

100.0

Valid Percent
245
26.0
24.5
25.0
100.0

Cumuiative
Percent
245
50.5
75.0
10000
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Wit ba your lsvel of swarensss regerding gresn markating initintives n the heslthcars sector?
Wunsum
[

W Somestal swam

B vary anans

INTERPRETATION

Above table and pie chart shows that 52 participants not aware at all regarding Green Marketing
initiative in the Healthcare sector and 50 participants are variable and 49 participants are
somewhat aware regarding Green Marketing initiative in the health care sector.

QUES-2 How likely are you to choose a healthcare provider that actively promotes
environmental sustainability through its practices?

How likely are you to choose a healthcare provider that actively promotes
environmenital sustainability through its practices?

Cumulative
Fraquem‘:y_ Percent Valid Percent Percent

Valid  Unsure 20 10.0 10.0 10.0

Mot likely 62 31.0 31.0 41.0

Somewhat likely 22 11.0 11.0 B52.0

Very likely O6 48.0 48.0 100.0

Total 200 100.0 100.0

How likely are you to choose a healthcare prwid:.r l;:!r:kd:u.g?hr pramotes environmental sustainability through
INTERPRETATION

Above table and pie chart shows that 96 participants very likely to choose a Health Care provider
that activities promote environmental sustainability through it practice and 62 participants not
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likely to choose a Health Care provide that activity promote environmental sustainability through
its practice and 22 participants somewhat likely to choose same.

QUES-3 Do you believe that green marketing initiatives in healthcare can contribute to reducing
environmental impact?

Do you believe that green marketing initiatives in healthcare can contribute to reducing
environmental impact?

Cumulative

Frequency Percent Valid Percent Percent
Valid Strongly disagree 34 17.0 17.0 17.0
Disagree a5 17.5 175 345
agree 3r 8.5 18.5 53.0
Strongly agree 94 A47.0 47.0 100.0
Total 200 100.0 100.0

INTERPRETATION

About table and pie chart shows that 94 participants strongly agree that Green Marketing initiative
in healthcare can contribute to reducing environmental impact and 37 participants agree on the
same but 35 and 34 partition only disagree to this statement.

QUES-4 Which of the following green marketing initiatives do you find most appealing in the
healthcare sector?

Which of the following green marketing Initiatives do you find most appealing in the healthcare

sector?
Cumulative
Frequency Farcent Valid Percent Percent

Valid Promoting public 17 B.5 B.5 8.5

transportation for patients

and staff

Use of biodegradable 49 245 245 330

mataerials |

Energy-efficiant facilities =k 34.5 3.5 B7.5

Recycling programs 65 32.5 32.5 100.0

Total 200 100.0 100.0
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Which of the following green marketing inifistives do you find most appealing in the healthcare sector?

BEnsy-shicient faciimy
B escycling programy

INTERPRETATION

Above table and pie chart shows that 69 participants choose energy efficient facility, 65
participants choose recycling programs, 49 participants choose use of biodegradable materials, and
17 participants choose promoting public transportation for patients and staff. In this most appealing
initiative people found in the health care sector are energy efficient facilities.

QUES-5 Which of the following factors would most likely encourage you to support a healthcare

provider's green initiatives?
‘Which of the following factors would most likely encourage you to support a healthcare
provider's green initiatives?

Cumulative
Fraquun:_y Percent  Valid Percent Percant

Valid  Discounts or incentives 58 29.0 290 29.0

for eco-friendly choices

Promotional campaigns. 65 325 325 B1.5

highlighting

epvironmental efforts |

Positive word-of-mouth T 38.5 38.5 100.0

recommendations

Total 200 1000 100.0

Which of the following factors wiould most ﬂlﬂf lllcl‘ll.ll‘lqﬂl ¥oul to support a healthcare provider's green
natiatlves

.Lh)(aulns o ncartwe Wi aco-
=] izas

s smatienal campargns
g senmares &ty
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INTERPRETATION

Above table and pie chart shows that 77 participants choose positive word of mouth
recommendation and 65 participant choose promotional campaigns highlighting environmental
efforts and 58 participants choose discount or incentive for eco-friendly choices so the most likely
encouraging factor is positive word of mouth recommendations to support a Healthcare providers
green initiative.

QUES-6 In your opinion, what role should government regulations play in promoting
environmental sustainability within the healthcare sector?

In your opinion, what role should government regulations play in promoting environmental
sustainability within the healthcare sector?

Cumulative

Frequency Percent Valid Percent Percent

Valid No regulations should be 36 168.0 1B8.0 16.0

imposed

Minimal regulations are 52 26.0 26.0 44.0

needed

Moderate regulations are [=E] 34.5 34.5 78.5

sufficient

Strong regulations are 43 215 21.5 100.0

nacessary

Total 200 100.0 100.0

I yaur apinien, what role should governmant regulations play in premating environmental sustainability within
the healthcare sector?

M rauiatioes shold b
.-n'l'nnn

Wil wgalatins @s naaded

INTERPRETATION

Above table and pie chart shows that 69 participants think moderate regulations would be
sufficient, 52 participants think minimal regulations are needed and 43 participants believe that
strong regulations are necessary to promoting environmental sustainability within the health care
sector from government.

Conclusion-

The survey findings underscore the pivotal role of consumer perceptions and attitudes in shaping
the landscape of green marketing initiatives within the healthcare sector. With an emphasis on
environmental sustainability practices, healthcare organizations are increasingly aligning their
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strategies with consumer preferences to foster positive relationships and drive sustainable
outcomes.

Consumer Awareness and Perception

Interpreting the survey responses reveals a spectrum of consumer awareness regarding green
marketing initiatives in healthcare. While a significant portion of respondents demonstrated
varying levels of awareness, there remains a notable segment with limited understanding. This
observation underscores the need for robust communication strategies to bridge the gap and
enhance consumer education on the environmental efforts undertaken by healthcare
organizations.

Support for Environmentally Conscious Providers

The survey data strongly align with the hypothesis posited, indicating a clear inclination among
consumers towards choosing healthcare providers that prioritize environmental sustainability.
This trend underscores the influence of consumer perceptions and attitudes in driving support
for environmentally conscious healthcare organizations. The findings validate the hypothesis
by demonstrating a positive correlation between consumer support for green marketing
initiatives and the likelihood of choosing environmentally conscious providers.

Motivations for Support

Participant responses highlight personal health benefits as the primary motivation for
supporting green marketing initiatives in healthcare. This insight underscores the need for
healthcare organizations to emphasize the health implications of environmental sustainability
practices in their marketing efforts. By articulating the tangible benefits to personal health,
healthcare providers can effectively engage consumers and foster support for green initiatives.
Willingness to Pay and Trust

While a substantial proportion of participants expressed a willingness to pay slightly higher
prices for services provided by environmentally conscious healthcare organizations,
uncertainties remain among some segments. This underscores the importance of transparent
communication and consistent demonstration of environmental commitments to build and
maintain consumer trust. The findings validate the hypothesis by showcasing the nuanced
relationship between consumer trust, willingness to pay, and support for green initiatives.

RECOMMENDATIONS FOR FUTURE RESEARCH:

1. Longitudinal Studies: Conduct longitudinal studies to track changes in consumer
perceptions and behaviours towards green marketing initiatives in the healthcare sector
over time. This would provide insights into the long-term effectiveness and sustainability
of green marketing strategies.

2. Comparative Analysis: Compare consumer perceptions and attitudes towards green
marketing initiatives across different healthcare settings, such as hospitals, clinics, and
healthcare facilities in urban and rural areas. This comparative analysis could reveal
variations in consumer preferences and motivations based on geographic location and
healthcare provider type.
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3. Cross-Cultural Studies: Explore cross-cultural differences in consumer perceptions of
green marketing initiatives in the healthcare sector. Investigating how cultural factors
influence attitudes towards environmental sustainability practices could help tailor green
marketing strategies to specific cultural contexts.

4. Experimental Research: Conduct experimental research to assess the effectiveness of
different types of green marketing strategies in influencing consumer behaviour and
attitudes. Randomized controlled trials could help identify the most impactful approaches
for promoting environmentally sustainable practices in healthcare organizations.

5. Stakeholder Engagement Studies: Engage with various stakeholders, including healthcare
providers, policymakers, environmental advocates, and community members, to
understand their perspectives on green marketing initiatives in the healthcare sector.
Collaborative research efforts could lead to the development of more comprehensive and
effective green marketing strategies.

REFERENCES

[1] Garg, A. (2015). Green marketing for sustainable development: An industry perspective.
*Sustainable Development, 1*(*1%*), 22. https://doi.org/10.1002/sd.1592.

[2] Pradeep, M. D., & Akhil, A. (2016). Green marketing to meet consumer demands and
sustainable development-challenges and opportunities. *International Journal of Advanced
Trends in Engineering and Technology (IJATET), 1*(1).

[3] Agustini, D. H., Athanasius, S. S., & Retnawati, B. B. (2019). Identification of green
marketing strategies: Perspective of a developing country. LLC "Consulting Publishing
Company "Business Perspectives".

[4] Arseculeratne, D., & Yazdanifard, R. (2014). How Green Marketing Can Create a
Sustainable Competitive Advantage for a Business. International Business Research, 7(1),
130. https://doi.org/10.5539/ibr.v7nlp130

[5] Manjunath, G., & Manjunath, D. G. (2013). Green Marketing and Its Implementation in
Indian Business Organizations. Asia Pacific Journal of Marketing & Management Review,
2(7), 12. https://ssrn.com/abstract=3050362

[6] Lee SM, Lee D. Developing Green Healthcare Activities in the Total Quality Management
Framework. Int J Environ Res Public Health. 2022 May 26;19(11):6504. doi:
10.3390/ijerph19116504. PMID: 35682089; PMCID: PMC9180935.

[7] Fadda, J. (2019). Green healthcare system: Main features in supporting sustainability of
healthcare system—A review. In *Advances in Sustainable and Environmental
Healthcare®. Springer. https://doi.org/[DOI of the publication]

ISSN:1539-1590 | E-ISSN:2573-7104 4982 © 2024 The Authors
Vol. 6 No. 1 (2024)



