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Abstract: 
This review delves into the intricate connection between social media and stock market 
involvement, with focus on the impact of platforms such as Facebook, Twitter, and Instagram on 
investor conduct and market dynamics. The integration of social media into daily life has 
democratized the accessibility of financial information, altered investor behaviors, and impacted 
market fluctuations. This study aims to systematically analyze existing research, which may 
provide the present scenario and future scope of research in this field. 44 research studies have 
been reviewed and outlined based on year of the study, types of studies, and sample countries 
taken. Articles were included from 2010-2024. Key findings highlight that the number of studies 
on social media and stock market have substantially increased in the past few years. The 
conclusions drawn from this paper may provide information regarding the substantial influence of 
social media influencers on investment choices, the role of online platforms in shaping market 
sentiment, and the emergence of regulatory hurdles in the digital era. The implications stress the 
significance of investor education, regulatory adjustments, and ongoing research to navigate the 
evolving landscape of social media-induced stock market participation. This study can be further 
enhanced by including other classifications such as methodology, tools, and sources of the studies. 
Keywords:  
Social Media, Stock Market, Financial Influencers, Influencer Marketing, Investor Behavior, 
Investor Education, Predictive Analytics. 
Introduction: 
Over the past few years, the integration of social media into everyday life has sparked a paradigm 
shift across various domains, notably finance and investment. Platforms such as Facebook, 
Twitter, Instagram, Weixin, and Weibo have not only revolutionized communication but have also 
fundamentally reshaped the landscape of stock market engagement. This transformation is rooted 
in the unprecedented accessibility to financial information, the democratization of investment 
knowledge, and the alteration of investor behavior through peer-to-peer interactions. 
The intersection of social media and finance has garnered significant attention from scholars, 
practitioners, and policymakers alike. This interest stems from the recognition of social media's 
profound impact on market dynamics, investor sentiment, and decision-making processes. 
Consequently, there has been a surge in research endeavors aimed at comprehensively 
understanding the multifaceted connection between social media and the stock market. 
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With the advancement of social networks as well as the ascent of digital finance, investors are 
increasingly focusing on social media platforms. These platforms have evolved into effective 
avenues for investors to interact with others and gain insights into financial market trends. The 
substantial volume of data generated on social media holds considerable commercial and academic 
significance. Social media has played a pivotal role in leveling the playing field for household 
investors in two primary ways. Firstly, it has allowedrapid news distribution owing to the 
prominence of Internet platforms such as Facebook and Twitter in the Western world, and Weixin 
and Weibo in China. This accessibility has provided household investors with financial 
information that was previously confined to specialized financial channels. Secondly, peer-to-peer 
social investing platforms have evolved with the goal of revolutionizing the investment 
environment by improving financial literacy. 
Digital media encompasses various forms of information dissemination, including television, 
mobile applications, websites, webpages, and social media. Its significance in the modern world 
is profound, offering a wide array of information to users and becoming an integral part of daily 
life. Social media, a subset of digital media, has revolutionized global communication by 
connecting people from diverse backgrounds and transcending geographical boundaries. With 
platforms such as Facebook, Instagram, LinkedIn, WhatsApp, and Snapchat, social media enables 
networking, information sharing, and community building. This article specifically focuses on the 
impact of social media networking sites featuring financial investment content on users' investment 
decisions. 
The rise of online social media initially revolved around branding and marketing purposes. As 
traditional communication methods like telephones and faxes evolved into internet-based 
platforms, social media emerged as a singular, multifaceted medium for communication, 
entertainment, and learning. The staggering user statistics of platforms like Facebook, Twitter, 
LinkedIn, Reddit, and Instagram highlight the pervasive influence of social media in today's 
society. Social media not only facilitates communication and entertainment but also serves as a 
valuable learning resource. Influencers and content creators on social media have amassed 
significant followings, leveraging their platforms to disseminate information and shape opinions. 
Social media has emerged as a valuable source of information and guidance in the realm of 
financial investment. Influencers and YouTubers often share content related to investment 
advisory and guidance, influencing their followers' investment decisions. Furthermore, 
partnerships between influential personalities and blockchain platforms, as exemplified by 
PewDiePie's collaboration with DLive, illustrate how social media can raise awareness about 
specific investment options, such as cryptocurrencies. Conversely, instances like the Adani stocks 
controversy, sparked by a tweet from a renowned business journalist, underscore the potential for 
social media to negatively impact investment decisions. 
The studyaims to organize, categorize, and analyze existing research on how social media 
influences the stock market. It seeks to compile a comprehensive bibliography, investigate the 
outcomes of past studies, and propose future research directions in this area. 
 
Review of Literature: 
Nofer's (2014) dissertation delves into the predictive value of social media for stock returns, 
emphasizing its role in enhancing problem-solving abilities and overall performance. The study 
highlights the reduction of collective errors through differences in user preferences .Jiao, Veiga, 
and Walther's (2016) study investigates the influence of traditional news media and social media 
coverage on stock market volatility and trading volume. Findings suggest overconfidence among 



THE IMPACT OF SOCIAL MEDIA ON STOCK MARKET: A COMPREHENSIVE REVIEW 

 
 

ISSN:1539-1590 | E-ISSN:2573-7104 
Vol. 6 No. 2 (2024) 
 

© 2024 The Authors 
 

25 

some investors due to news media, while social media contradicts the rationality assumption of 
efficient markets. Kaushik, Hemani, and Vigneswaran's (2017) paper analyzes social media usage 
by top traded firms in India and its influence on stock prices. It observes the relationship between 
social media usage and company stock prices, offering insights into investment strategies related 
to social media adoption and marketing. WU, X., WANG, X, et al. (2017) explore social media's 
influence on stock volatility using data from Chinese platforms. Results indicate that social 
variables, such as attention to volatility of a stock, have a greater impact on volatility prediction 
than public sentiment. Gibson’s (2018) analysis investigates how consumers utilize social media 
and its impact on marketing effectiveness. The study concludes that companies with a social media 
presence can significantly impact revenue. Tham’s (2018) paper examines the impact of social 
media on participation in stock market of household investors, suggesting that participation 
depends on trust in social media, conditioned by economic fundamentals. Li, D., Wang, Y. et al. 
(2019) examines stock market movements using moods of users of social media and social 
influence. Findings underscore the importance of psychological factors in explaining short-term 
fluctuations in stock markets. 
Patra (2022) discusses social media's impact on stock markets, particularly in India, emphasizing 
its role in connecting individuals globally and influencing stock market participation.Garg (2021) 
conducts a bibliometric analysis of research on stock market prediction using social media 
sentiments, shedding light on key trends and contributors to this research area .Rani's (2021) paper 
explores digital media's influence on investment decisions among young adults in India, 
highlighting the role of social media content creators in shaping investment choices. Müller, K. 
(2024) explores the impact of social media adoption on stock market participation and retail 
investor beliefs in the United States, finding a correlation between social media usage and higher 
rates of stock ownership.Tandon (2022) analyzes the impact of social media on investment 
decisions among young adults, indicating its influence on investment patterns and financial 
tactics.Ismail et al. (2018) focus on the effects of online social media on investment decisions in 
Malaysia, contributing to understanding the role of social media in investment decision-making 
processes. 
Kumari's (2017) report investigates the impact of social media on biases in individual investors' 
decision-making, providing insights into the psychological aspects of investment decision-making 
influenced by social media. 
Chawla (2016) examines the correlation between information diffusion via Twitter and intraday 
trading activities, suggesting that Twitter accelerates the spread of information without necessarily 
leading to more efficient stock pricing. Prior research (Chen et al., 2014; Heston and Sinha, 2017; 
Bollena et al., 2010) predominantly focuses on the predictive power of social media posts 
regarding stock price movements and trading volume, indicating their potential utility. However, 
gaps remain in understanding how this information affects individual investors' decision-making 
processes and overall participation in equity markets. Hong et al. (2017) study how word of mouth 
via social media impacts information transmission and stock trading volume, posing questions 
about social media's influence on household investors’ asset allocation and stock markets. 
Objectives of the study  
The primary goal is to systematically organize existing research on social media and stock market. 
Another objective is to compile a comprehensive list of bibliography focusing on social media 
andstock market. Additionally, the study endeavors to remark on the current status of research in 
this area and propose possibilities for future investigations. By identifying gaps, limitations, and 
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emerging trends, the study aims to guide future research endeavors and contribute to the 
advancement of knowledge in this field. 
Data and Methodology: 
The methodology of this review article involved several key steps: 
Databases Used:A combination of academic databases was utilized to gather relevant literature on 
social media and stock market, including PubMed, Scopus, Web of Science, and Google Scholar. 
Search Terms: A comprehensive set of search terms and Boolean operators was employed to 
capture relevant articles, covering various aspects of the intersection between social media and the 
stock market. 
Inclusion Criteria: Articles were included if they were published between 2010 and 2024, written 
in English, addressed the influence of social media on the stock market. Exclusion criteria included 
duplicates, book reviews, or editorials lacking original research content. 
Data Collection Process: The initial search yielded a minimum of 60 articles, which were screened 
based on title, abstract, and full-text review to ensure relevance and adherence to inclusion criteria. 
Ultimately, 44 articles were selected for comprehensive review and analysis. 
Classification of Studies: The selected articles were categorized into various types of research 
papers based on their methodologies and objectives, including descriptive studies, empirical 
studies, and literature reviews. 
Year-Wise Categorization: The papers were categorized based on the year of study or publication, 
spanning from 2010 to 2024, allowing for a chronological overview of research trends and 
developments in the field of social media's impact on the stock market. 
This methodology facilitated a thorough review and analysis of existing literature, providing 
insights into the diverse approaches and focuses within the research on this topic. 
Table 1: Overview of Selected Studies (2010-2024) 

Year Author Conclusion 

2010 
Johan Bollen 
et. al. 

Collective mood states derived from Twitter are correlated with 
changes in stock market values, aiding in prediction. 

2014 Nofer Michael 
Social media can predict stock returns by accessing diverse sources 
of knowledge and information, reducing collective errors. 

2014 
Hailiang Chen 
et. al. 

Investor opinions on social media predict future stock returns and 
earnings surprises, indicating predictive utility. 

2015 Pinghan Liang 
Access to the Internet and social connections are both information 
conduits that boost stock market involvement, but they do not 
complement one other. 

2016 
Steven L. 
Heston et. al.  

Daily news predicts short-term stock returns, while weekly news 
predicts returns over a quarter, affecting market reactions. 

2017 
BhavyaKaushi
k et. al. 

Social media usage by top traded firms correlates with stock prices, 
indicating potential strategies for investment. 

2017 
Xianjiao WU 
et. al.  

Social factors influence stock volatility more significantly than 
public sentiment, aiding in predicting stock volatility. 

2018 ShardaKumari 
Social media induces biases in individual investors' decision-
making, highlighting psychological influences on investments. 

2018 Gibson Nya 
Social media marketing positively affects brand awareness and 
customer engagement, offering an effective marketing avenue. 

2018 Eric Tham 
Trust in social media for investing is pro-cyclical, but increasing, 
affecting household participation in stock markets. 
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2018 
Shakerin 
Ismail et.al.  

Online social media significantly impacts investment decisions, 
emphasizing its role in shaping investor behavior. 

2019 
Daifeng Li et. 
al. 

Microblogs offer insights into irrational behaviors affecting stock 
markets, aiding in understanding short-term fluctuations. 

2020 
Peiran Jiao et. 
al. 

Traditional news predicts decreases in volatility and turnover, while 
social media predicts increases due to "echo chambers". 

2020 
EktaMistri 
et.al. 

Investors between the age group of 41-50 use more social media 
apps for the purpose of getting investment tips or advices and are 
more experienced than investors of the age 60 or above. 

2021 
DeepshiGarg 
et. al.  

Bibliometric analysis reveals trends and influential factors in stock 
market prediction using social media sentiments. 

2021 
Yavana Rani S 
et. al. 

Social media platforms influence young adults' investment 
decisions, shaping their financial tactics and choices. 

2021 
NiteshChawla 
et al. 

Twitter diffusion correlates with intraday trading, but primarily 
spreads stale news, rather than incorporating new information. 

2021 
ShwetaAggarw
al et. al. 

There is an impact of tweets on twitter on performance of stocks. 
Impact of negative tweets lasts longer than of a positive tweet. 

2021 Lin Hu et. al. 
Participation in stock market is increased as the awareness 
increases in first time investors due to media exposure. 

2021 
Yuzhao Zhang 
et. al. 

Market reactions are influenced by Social Media 
Recommendations.  

2021 
Arianna 
Lazzini 

The study validates the impact of social media in predicting stock 
market volatility. 

2022 
SumanTandon 
et. al. 

Social media impacts investment decisions among young adults, 
altering their investment patterns and financial strategies. 

2022 
Samira Patra 
et. al.  

Social media does effect the investment decisions of the investors 
investing in stock market.  

2022 
Xinjie Wang 
et. al. 

There is a considerable causal link between social media mood and 
same-day stock returns. The results indicate a causal association 
between social media sentiment and stock returns, emphasizing the 
possibility of market manipulation via social media. 

2022 
Albert 
Nathanel et. al.  

The growing number of social networking platforms and online 
stock communities encourages stock market participation. 
Instagram, Telegram, Twitter, and YouTube have been shown to 
boost stock market participation in social networks and online 
groups. 

2022 
Mohamed 
RedaBouadjen
ek et. al. 

StockTwits provides more predictive information than Twitter. 
Self-labeled sentiments of StockTwits users are associated with the 
stock market but only modestly predictive in the short run. 

2022 
Yunita W. 
Handranata et. 
al. 

Stock influencers and financial well-being have a favorable and 
considerable influence on stock market involvement, which is 
mediated by investment intention. 

2023 
Vishnu Maniy. 
R.V. et.al. 

Instagram is the most preferred source of information for 
investment. The most preferred investment option is stock which is 
followed by mutual funds. 
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2023 Qing Liu et. al. 
The view of investors in the stock market is optimistic and based 
on ex ante data, suggesting statistical significance for future prices. 

2023 
GbengaAdamo
lekun et. al. 

Electronic trading platform increases listing but reduces stock 
market participation in Africa. 

2023 
Maria Cristina 
Arcuri et. al. 

Negative Fake news on social media have a significant negative 
and short term impact on stock returns 

2023 
Sana B. 
Cheikhet. al. 

Social media sentiment provides data for anticipating stock returns 
and transaction activity. Since then, the emergence of new 
information in capital markets has influenced investor sentiment on 
social media. 

2023 Tong Li et. al. 
Social media sentiment heavily influences the stock market's 
illogical herding behavior. 

2023 Sha Liu 

Social media activities assist investors with limited attention spans 
in deciding which ETFs to purchase, while active-ETF managers 
can respond to investors' preferences by taking social media 
sentiment into account when making investment decisions. 

2023 
Hyonkwan 
Cho et. al.  

Individual investing decisions are influenced by online article 
coverage, while institutional investor decisions are not. 
Furthermore, Internet articles have a negative impact on individual 
investors' trading decisions based on rumors, resulting in a wealth 
shift from individuals to institutions. 

2023 
Wen Long et. 
al. 

Investor sentiment among the silent majority has a higher impact 
on stock returns than that of the outspoken minority or all users. 

2023 Kee H. Chung 
The popularity of a stock on Reddit's r/WallStreetBets (WSB), as 
assessed by the number of WSB mentions, increases trading, 
returns volatility, order imbalance, and reduces price efficiency. 

2023 Lin Liao et. al. 

Although both Weibo sentiment and sentiment fluctuation have a 
beneficial impact on stock market returns, the impacts differ 
between the two user groups. Authentic user sentiment has a more 
significant and long-term impact on stock market results. 

2024 
Karsten Müller 
et. al. 

Social media adoption correlates with increased stock ownership 
and market wealth, influencing household investment choices. 

2024 
KingstoneNya
kurukwa et. al. 

A comparative analysis effects on stock return due to news media 
and social media was done and it was found that stock return are 
more effected by social media sentiments than news media. 

2024 
Zhiqiang Lu et. 
al. 

Internet wealth management solutions have a positive and 
considerable impact on household's investment tendency and stock 
market participation. Furthermore, households that utilize internet 
wealth management products have higher levels of financial 
awareness and an increased interest in financial news. 

2024 
Kentaro Ueda 
et. al.  

A new method SSCDV is proposed to accurately predict stock 
market using posts on social media. 

2024 
Chaehyun Pyu
n  

Popularity of a stock on real time group chats has effects on stock's 
return, volatility and trading volume. 
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2024 
Zuochao Zhan
g et. al. 

Higher media opinion divergence increases stock returns but lowers 
future stock returns. In the digital media era, both traditional and 
new media opinions diverge, which might lead to investor 
disagreement. Furthermore, media conflicts can boost stock 
performance by enhancing investor sentiment. 

 
Findings: 
Types of Research Papers 
Table 2 and Fig. 1 indicatethe type of research considered in this study. Out of 44 studies, 30 
studies are empirical, 12studiesare descriptive and2 studies considered are review studies. In this 
paper, around 68 percent of studies are empirical studies, 27 percent descriptive studies and 
remaining around 5 percent of studies are a review of literature studies. 

Table 2: Types of Research Papers 

   
Sr.No. Research Type No. of Studies 

1 Descriptive Research 12 
2 Empirical 30 
3 Review Paper 2 

Total 44 
 

 
 
Year-Wise Categorization of Studies 
Table 3 and Fig. 2indicate the year-wise arrangement of research papers. Maximum numbers of 
studies are done in 2023 i.e. after COVID 19 when the digital wave hit the world and awareness 
about stock market increased. This topic for research perspective was valid a decade ago and is 
still a hot topic for research. 

 
Table 3: Year-Wise Categorization of Studies 

27%

68%

5%

Fig. 1 Types of Research Papers

Descriptive Empirical Review
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Sr.No. Year No. of Papers Published 

 1 2010 1 
2 2014 2 
3 2015 1 
4 2016 2 
5 2017 2 
6 2018 4 
7 2019 1 
8 2020 1 
9 2021 7 

10 2022 6 
11 2023 11 
12 2024 6 

Total 44 
 
 

 
 
Country Wise Distribution 
Table 4 and Fig.3 provides a summary of the country-wise categorization of studies conducted on 
social media and stock market. It was revealed that out of total 44 studies taken in this study, 
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around 28 percent studies are done in China, around 25 percent from USA,  around21 percent from 
India, around 5 percent from Singapore and Indonesia each, and around 2 percent from each of 
Germany, Netherlands, UK, Korea, Japan, Italy, Africa and Malaysia. In compared to other 
nations, the majority of studies are conducted in China, India and the United States, as shown 
above. 

Table 4:- Country Wise Distribution 

   
Sr.No. Name of the Country No. of Papers 

1 Africa 1 
2 China 12 
3 Germany 1 
4 India 9 
5 Indonesia 2 
6 Italy 1 
7 Japan 1 
8 Korea 1 
9 Malaysia 1 

10 Netherlands 1 
11 Singapore 2 
12 UK 1 
13 USA 11 

 
 

 
 
Summary and Conclusion: 
The integration of social media into daily life has brought about significant changes in various 
areas, including finance and investment. Platforms like Facebook, Twitter,Instagram, Telegram 
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and Weibo have not only transformed communication but have also reshaped the landscape of 
stock market participation. This transformation arises from the accessibility to financial 
information, democratization of investment knowledge, and the influence of peer-to-peer 
interactions. 
Scholars, practitioners, and policymakers have shown considerable interest in understanding the 
relationship between social media and the stock market. Research efforts have surged to 
comprehensively examine how social media impacts market dynamics, investor sentiment, and 
decision-making processes. 
Numerous studies have been conducted to explore the relationship between social media and stock 
market participation. These studies cover a wide range of topics, including predicting stock returns, 
analyzing market volatility, understanding investor behavior, and exploring the influence of social 
media on investment decisions. 
The present study considered 44 Research Papers on social media and stock market from many 
national and international journals, electronic sources, websites, and academic journals. The 
sample of the selected papers has covered over 15 years from 2010 to 2024. After reviewing the 
papers, it revealed that there is a remarkable development in the research work with the 
performance of stock market and the sentiment analysis of comments or tweets on social media 
platforms. For the present study, past reviewed papers are classified on the basis of various 
categories such as year-wise categorization, country wise categorization and categorization based 
on types of research papers. 
The aforesaid investigation revealed that the engagement of research activity in the similar area 
has been continuously growing throughout the whole period. Many studies have been done in 
China, India and USA but very fewer studies have been done in other countries therefore 
researchers can examine them for future research. Further research can be done to examine the 
impact of financial information given by influencers on investment decisions of retail investors. 
Bibliometric analysis can also be done for future research. This study can be further enhanced by 
including other classifications such as methodology, tools, and sources of the studies.Overall, the 
literature reviewed underscores the significant influence of social media on stock market 
participation and investor behavior. Understanding this influence is crucial for both investors and 
policymakers to navigate the evolving landscape of financial markets in the digital age. Further 
research in this field can provide valuable insights and contribute to the development of strategies 
to enhance investor education and decision-making processes. 
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