g Journal of Research Administration

Society of Research Administrators International

"DIGITAL MARKETING TRENDS IN INDIA: A COMPREHENSIVE OVERVIEW"

Dr. Manoj Kumar Sahoo
Asst.Prof.in Commerce, Govt. J. P. Verma P.G. Arts & Commerce College Bilaspur
Chhattisgarh, India . (pin 495001), Email: mksahu3101@gmail.com.

Abstract:

This research paper provides an in-depth analysis of the rapidly evolving landscape of digital
marketing in India. India has seen a significant change in the way businesses promote their
products and engage with customers, as the 21st century has seen India, like other countries in the
world, witness the spread of internet access and the increase in smartphone usage by Indians. The
study examines the key digital marketing trends that have emerged in the Indian market, including
increased use of social media, influencer marketing, content marketing, and e-commerce
strategies. This research also highlights the challenges and opportunities faced by businesses while
adapting to this dynamic environment and the future possibilities of this business. The current
status of digital marketing in India has also been studied. This research aims to shed light on the
strategies that are shaping the industry and guide businesses and marketers in their efforts to
succeed in this changing landscape. This paper explores the multifaceted and dynamic world of
digital marketing in India, focusing on the key trends that have gained prominence and continue
to shape the industry.

Exploring digital marketing trends in India is not only timely but also important for businesses and
marketers looking to thrive in this evolving ecosystem. By understanding the key trends and
adopting strategies accordingly, organizations can harness the full potential of the digital landscape
in one of the world's most promising markets. This paper will provide a comprehensive overview
of digital marketing trends in India

Key Words: Digital Marketing, Social Media Marketing, E-commerce, SEO(Search Engine
Optimization), Internet Usage in India, Influencer Marketing, Digital divide, Mobile-first strategy,
Content Marketing, Data-driven marketing.

Introduction:

Indian digital marketing at par with the global markets is experiencing a revolutionary change in
the present 21st century. It outlines innovative ways for businesses to connect with their target
audiences. India is currently the second most populous country globally after China and has a large
population of middle-class consumers. India has created a new identity globally as an emerging
digital market, due to which India has emerged as a hub for digital marketing innovation and
opportunity. According to Statista 2023 Internet usage in India —statistics and facts, there are 120
million people who are Internet users in India. There are projected figures of 160 million people
becoming internet users by 2050. India's online capable population is second in the world after
China. With a huge online consumer base and a rapidly growing middle-class consumer base, the
potential for businesses to tap into this huge market is unprecedented.
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The spread of Internet access, particularly through mobile devices, has catalyzed this change. With
millions of users joining the digital sphere every year, the boundaries of traditional marketing
channels are being pushed, making digital marketing the pivot of advertising strategies for both
multinational corporations and local enterprises.

Literature review:

"Digital Marketing for Dummies" by Ryan Deiss and Russ Henneberry. The book provides a
comprehensive overview of digital marketing strategies along with a comprehensive discussion of
the basic principles applicable to the Indian context.

The book "Digital Marketing: Strategy, Implementation and Practice" by Dave Chaffee and Fiona
Ellis-Chadwick has a detailed discussion on digital marketing that can be adapted to the Indian
market.

Stephan Dahl in his book "Social Media Marketing: Principles and Applications" has done
extensive research on social media marketing.

"Digital Marketing in the Zone: The Ultimate System for Digital Marketing Success" by David
Reske. The written book extensively discusses effective digital marketing strategies that can be
applied in the Indian context.

Consumer behavior with digital marketing is discussed in the book "Freakonomics" written by
Steven D. Levitt and Stephen J. Dubner. An important aspect of marketing in India is consumer
behavior.

The book “Digital Marketing: Strategy, Implementation and Practice” written by Subhash Chandra
provides a valuable insight into digital marketing strategies as applied in the Indian context.

The book titled “Digital Marketing: From Fundamentals to Future” by Swaminathan T N throws
detailed light on digital marketing trends with case studies.

In a research paper titled” A Study on Growth and Penetration of Digital Marketing in India” in
Research Gate Journal, researchers Mehta Pradeep Laxmidas and Rami Ashish have stated that
digital marketing is growing rapidly in India and many Indian companies are adopting it.

Methodology Structure:

1. Research Design:

For this research, interviews with stakeholders were done in primary research, and existing studies
and reports were used for secondary data.

2. Research Objective: The present research aims to examine specific aspects of digital marketing
trends in India to see their trends, challenges, or impact on businesses.

3. Data Collection:

Primary Data: Market participants are selected for interview through selective sampling and
responses were collected by making a questionnaire.

Secondary Data: The research findings were derived by collecting data from existing sources such
as academic papers, industry reports, and government publications.

4. Data Analysis:
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The collected data were analyzed by doing regression analysis and content analysis. Thematic
analysis was conducted for qualitative data.

Status of Digital Marketing in India:

Here are some key data points and statistics related to digital marketing in India:

5G Smartphone users: According to Ericsson Consumer Lab Global Survey report, 2023 titled
“5Gvalue: Turning performance into loyalty”, 31million smartphone users in India are going to
upgrade to 5G by the end of 2023, proving there lies a bright future for digital operations.
Internet penetration: According to Nielsen India Internet Report 2023, India had more than 700
million internet users by December 2022, of which urban users are 295 million and rural users are
425 million. This makes India the second-largest online market globally.

Mobile Internet: According to the Telecom Regulatory Authority of India, New Delhi 2018 report,
as of 31 May 2018, total telephone subscribers in India were 1153.51 million, of which wireless
telephone subscribers were 1131.01 million. India has a large population of smartphone users who
use mobile internet. Mobile devices were the primary means of Internet access.

Social Media: According to Statista report, July 2021 in India, No. of social network users in
India was estimated to reach 1041.56 million in 2025.

No. of social network users in India from 2015 to 2020, with estimates until 2040 ( in millions)

Years 2015 2020 2025 2030 2035 2040
Users in | 142.23 518.92 1041.56 1318.82 1455.54 1529.8
India in

millions

Source: Statista, July 2021

According to the above Statista report in India, social media users were 518.92 million in
2020, The number of social media users in India was estimated to reach 1041.56 million in
2025. It was estimated by 2040, the number of social media users in Indial1529.8 million.
According to Statista: Facebook users were 314.6 million, (Source; Digital 2023:Global Overview
Report, page 217.) Whats app users were 493.31 million in 2021. These figures demonstrate the
substantial number of social media users in India.

These figures demonstrate the substantial number of social media users in India.

E-commerce: India's e-commerce market was growing rapidly. In India, which is estimated to be
worth more than $63.17 billion in 2023 according to Statista report, an increasing number of
consumers are turning to online shopping.

According to the India Brand Equity Foundation (IBEF) Report 2023, The Indian e-commerce
market is expected to have a gross merchandise value of US$ 350 billion by 2030. In another report
(2023) titled “E-commerce in the New Bharat and its Future” by Shiprocket, consumer spending
in India is predicted to exceed US$ 4Trillion by 2030.

Digital Advertising: With significant investments in display ads, search ads, and video ads, digital
advertising spending in India was expected to reach approximately $4.81 billion in 2023 according
to Statista report.
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Content Marketing: Content marketing was a major focus for businesses, with over 80% of Indian
marketers using content marketing strategies.

SEO: Search engine optimization (SEO) continues to be an important element of digital marketing,
with companies placing increasing emphasis on organic search rankings.

Video Marketing: Video content was becoming increasingly popular. Short-form videos on
platforms like Facebook, Instagram Reels, TikTok, and as well as long-form content on YouTube
are being used for brand promotion.

Local SEO and Google My Business: Local search engine optimization (SEO) was a focus for
businesses, as consumers increasingly relied on local search results and maps. It became necessary
to optimize Google My Business listing for local visibility.

Mobile-first approach: The number of smartphone users in India is increasing rapidly. Therefore,
marketers were adopting mobile-first strategies to create mobile-friendly websites and mobile app
ads.

Data Privacy and Compliance: With concerns about data privacy and security, marketers have to
be more mindful of data security regulations. The General Data Protection Regulation (GDPR)
and India's Personal Data Protection Bill (DPDP Act) 2023 were important considerations.

Voice Search Optimization: As voice-activated devices and virtual assistants gained popularity,
optimizing content for voice search was emerging as a new strategy. This strategy works to reach
customers.

Al and Automation: Artificial Intelligence (Al) and automation were being used to personalize
marketing campaigns, chatbots, and predictive analytics.

Sustainability and social responsibility: Consumers are becoming increasingly conscious of
brands' environmental and social responsibility efforts. Businesses integrating sustainability and
social responsibility into their digital marketing campaigns were gaining support.

Indian startups companies in digital marketing:

India has a thriving startup ecosystem in the digital marketing and technology sectors. Here are
some Indian startup companies that have made significant progress in the field of digital
marketing:

InMobi: Founded in 2007 in Mumbai, Maharashtra, InMobi is a global mobile advertising and
marketing platform. It provides solutions for mobile advertising, including in-app and video
advertising. InMobi is one of India's most successful startups in the mobile advertising sector.
Wooplr: Founded in 2013, in Bengaluru, Karnataka, Wooplr is a fashion discovery and shopping
app that uses social recommendations to help users find and buy fashion products. It uses
influencer marketing strategies to engage users with trending fashion.

WebEngage: WebEngage is a marketing automation platform, founded in 2011 in Mumbai
Maharashtra that helps businesses connect with and retain their customers. It offers a variety of
tools, including user analytics, push notifications, and in-app surveys.

Vokal: Founded in 2015 in Bengaluru, Karnataka, Vokal is a platform for sharing regional
language content and knowledge. It enables users to ask questions and get answers in their
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preferred language. Vokal has used digital marketing to reach a wider audience by focusing on
regional language content.

Voxta: Voxta is a regional language content and knowledge-sharing platform founded in 2010. It
was started by Jayanath Kolla.

Leverage Edu: Leverage Edu was established in 2017 with its current headquarters in Noida.
Leveraging Al and data analytics, Leveraged Edu provides personalized advice to students and
young professionals, helping them make informed educational and career choices. Digital
marketing plays a vital role in reaching and engaging your target audience.

These are Indian startups that have made their mark in the digital marketing and technology sector.
India's dynamic startup environment is promoting innovation and the emergence of new companies
in the digital marketing sector.

Major role-player companies in digital marketing in India:

Here are some of the major companies that play a major role in the digital marketing industry in
India.

WPP Group (Ogilvy & Mather, JWT, GroupM): WPP is a leading advertising and marketing
services group. This includes Ogilvy & Mather, J. Walter Thompson (JWT), and GroupM, which
have been major players in the Indian digital marketing sector for the last 3 decades.

Dentsu Aegis Network: Dentsu Aegis Network includes various advertising and marketing
agencies such as Carat, iProspect, and Vizeum. These agencies provide a wide range of digital
marketing services in India.

Publicis Groupe (Leo Burnett, Publicis Media): Publicis Groupe is a global advertising and
communications organization operating in India. Its agencies like Leo Burnett and Publicis Media
have a strong presence in digital marketing.

Interactive Avenues: Interactive Avenues is a large full-service digital marketing agency in India
known for its expertise in digital advertising, SEO, data and analytics, and creative content
marketing.

iProspect India: iProspect India is a global, digital performance agency. It offers a variety of
services including search engine marketing (SEM), SEO, and social media marketing.
AdGlobal360: AdGlobal360 is a digital marketing agency that provides services in the areas of
social media marketing, search engine marketing, and content marketing. It received the Gold
Award for Best Customer Data Platform in 2023.

WatConsult: WatConsult is a digital and social media agency with headquarters based in Mumbhai,
India specializing in creative digital marketing campaigns.

Performix India: Performix India is a marketing agency based in Bengaluru, Karnataka. It
efficiently focuses on performance marketing including search and paid media services.

Lowe Lintas: Lowe Lintas, a large agency in India, is part of the Mullen Lowe Lintas Group. It is
known for its advertising and marketing services including digital marketing campaigns.

BC WebWise: BC WebWise is a digital marketing agency based in Mumbai, Maharashtra, India.
It provides services in website development, social media, and creative content.
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Kaleyra: Kaleyra was re-established in 2018, and acquired by TATA Communications Ltd in 2023.
It has global offices in Atlanta, Vienna, and New York USA. It is a cloud communications provider
that provides SMS, voice, and other messaging services for businesses. They leverage digital
marketing strategies to reach customers in various industries.

Challenges and Opportunities of Digital Marketing in India:

Digital marketing in India has both challenges and opportunities due to its dynamic and evolving
nature. Some of the major challenges and opportunities related to digital marketing in India are as
follows:

Challenges:

Digital divide: India has a large population in rural, forest areas, and remote areas with varying
levels of digital literacy and internet access. Bridging this digital divide and making digital
marketing strategies accessible to everyone is huge. According to the World Economic Forum
report 2023, the majority of the 250 million smartphone consumer population in India uses 2G
networks.

Data Privacy Rules: India is in the process of implementing strict data protection rules. It is a
challenge for businesses to comply with these regulations like the Personal Data Protection Bill.
Intense Competition: The digital sector is highly competitive, with many businesses competing for
consumers' attention. It is challenging to stay ahead of the competition and maintain an edge.
Content quality: Creating high-quality, consistently engaging content can be challenging. The
demand for fresh, valuable content puts pressure on businesses.

Ad Blocking: The use of ad-blocking software is increasing in India. This can hinder the
effectiveness of digital advertising efforts.

Changing Algorithms: Platforms like Google and social media sites globally update their
algorithms regularly. Adapting to updates and changes is a constant challenge.

Opportunities:

No. of smartphone users in India from 2010 to 2023, with estimates until 2040

Years 2010 | 2014 | 2018 |2022 |2023 2026 2030 2035 2040
Smartphon | 34.1 | 191.6 | 485.1 |938.2 | 1013.5 | 1193.0 | 1351.3 | 1473.5 | 1549.0
e users in | 8 7 4 7 7 3 2 2 1
India in

millions

Source: Statista 2023 Published by Shangliao Sun, Sep 18, 2023

The number of smartphone users in India was estimated to reach over one billion in 2023. It
was estimated by 2040, the number of smartphone users in Indial.55 billion.

Growing Internet user base: India presents a huge opportunity to reach a huge audience due to the
world's largest and fastest-growing Internet user base.
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Mobile-first market: India is predominantly a mobile-first market in the world. Businesses can take
advantage of this by optimizing their digital marketing strategies for mobile devices.
E-commerce Boom: E-commerce is on the rise in India and digital marketing is important to reach
consumers. The growth of online marketplaces offers significant opportunities.

Data-driven marketing: With the increase in data availability, businesses can leverage this analysis
to make decisions and personalize marketing efforts.

Social Media Engagement: The widespread use of social media platforms in India presents an
opportunity to leverage them for engagement and brand building.

Influencer Marketing: Digital marketing can provide a powerful way to reach and connect with
huge consumers through influencer marketing.

Local SEO: The importance of local search results and maps is a significant opportunity for
businesses with physical locations.

Content marketing: High-quality content that addresses specific Indian consumer needs can help
build trust and brand authority.

Government Initiatives: Government initiatives like “Digital India” have the potential to boost the
digital marketing ecosystem and create opportunities for businesses.

Emerging Technologies: India is adopting emerging technologies like Al, AR, and VR. Marketers
can leverage these techniques for innovative campaigns.

Digital marketing in India is a multidimensional field with many opportunities for those who can
meet the challenges effectively.

Future of Digital Marketing in India:

Mobile-First strategy: A huge population in India uses smartphones. According to Statista Report
2023, mobile phone subscribers in India are expected to exceed 1 billion in 2023. The future of
digital marketing will be mobile-centric, with businesses optimizing their websites and content for
mobile devices and leveraging mobile apps for marketing purposes.

Personalization and Al: Artificial intelligence (Al) and machine learning will play an important
role in personalizing marketing efforts. Marketers will use Al-powered analytics to understand
consumer behavior and deliver tailored content and offers.

Voice Search and Smart Assistants: With the rise of voice-activated devices and virtual assistants,
optimizing content for voice search will be more in the future. Businesses will adapt better by
catering to this emerging trend.

Video dominance: Video content is likely to continue to dominate in the future. Short-form video
platforms like TikTok and Instagram Reels will continue to be popular, and long-form videos on
platforms like YouTube will be a key medium for brand promotion.

Influencer marketing evolution: Influencer marketing will evolve in the future as consumer
understanding increases. The focus has to be on long-term partnerships with influencers with brand
values and authenticity.

ISSN:1539-1590 | E-ISSN:2573-7104 4672 © 2023The Authors
Vol. 5 No. 2 (2023)



"DIGITAL MARKETING TRENDS IN INDIA: A COMPREHENSIVE OVERVIEW"

Sustainability and social responsibility: As social and environmental awareness increases in the
future, brands that integrate sustainability and social responsibility into digital marketing
campaigns will gain support among consumers.

Data Privacy and Compliance: With data security regulations becoming stricter in the future,
adhering to privacy laws and ensuring the security of customer data will be non-negotiable for
businesses.

Augmented Reality and Virtual Reality (AR/VR): AR and VR technologies will create new
marketing opportunities. Businesses will use these technologies for interactive and immersive
marketing experiences.

Content Quality: Content marketing will continue to be a central strategy for attracting and
retaining audiences with quality content.

Local SEO and Google My Business: Local search optimization will continue to be important, as
consumers increasingly rely on local search results and maps for information.

Storytelling and Interactive Content: Interactive content and storytelling will be used to create
engaging narratives and create an emotional connection with the audience.

Online Education and Webinars: The education and training sector, including webinars and online
courses, is a new future for digital marketing.

Conclusion:

India is one of the world's most exciting markets for digital marketing, with vast opportunities to
engage and reach consumers. The future of digital marketing in India is likely to be dynamic,
reflecting the ongoing digital transformation in the country and the growing preferences of
consumers. Businesses that embrace these trends and focus on building trust with their audiences
are likely to thrive in the evolving digital marketing landscape.

The increasing prominence of mobile devices, the mobile-first approach, and the continued growth
of e-commerce underline the importance of adapting marketing strategies to cater to the mobile-
savvy Indian audience. Content marketing, video marketing, and influencer marketing remain
central to effectively engaging audiences in the highly competitive digital space.

Additionally, data privacy and regulatory considerations have come to the forefront, demanding
responsible data management and adherence to privacy laws. Sustainability and social
responsibility have increasingly become marketing imperatives, reflecting the evolving values and
expectations of Indian consumers. Emerging technologies, including Al, AR, and VR, offer
exciting possibilities for innovation in digital marketing campaigns, ushering in immersive and
interactive experiences for consumers.

In conclusion, the future of digital marketing in India is full of opportunities and challenges.

Success in this dynamic environment depends on adaptability, staying abreast of emerging trends,
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and striking a chord with consumers through compelling, data-driven, and socially responsible
strategies.
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